
This applies to companies with a Public interest score below
350 in terms of the Companies Act Regulations.

Are we looking to sell or float the business in the short to
medium term?

Where a sale or flotation of the company is possible, in either
the short or medium term, retaining the audit is likely to
enhance the value of the company and will give assurance to
investors as to the history of the company’s earnings and the
quality of their financial reporting.

Do we have any suppliers who require audited accounts?

Some trade suppliers and finance houses may require audited
accounts to support the level of credit advanced.

Do we have any customers who require audited accounts?

In many cases customers will require audited accounts when
you submit tenders.  This is especially important when working
with public sector organisations.

Do we depend on outside shareholders that
require or desire audited accounts?

If your company has a sizeable percentage of its share capital
held by parties who are not involved on a day-to-day basis in
the management of the company they may appreciate the
added assurance that they receive from audited accounts.

Do we belong to a trade association that
requires audited accounts?

The annual audit might be a requirement for membership of
many trade associations.  For example travel agents must
provide ABTA with audited accounts.

Does my business still
need an audit?

Are there regulatory requirements for us to maintain the audit?

Companies that are authorised to conduct financial services business
(registered with FSB) will continue to need to have their accounts
audited.

Would an Inland Revenue investigation disrupt our business?

The company’s annual accounts are used to compute the company’s
corporation tax liability.  The likelihood of an Inland Revenue inquiry is
expected to increase where the accounts are unaudited and the
nature of the company’s activities results in the application of complex
accounting policies for the determination of profits.

Are all the directors satisfied that their accounts show a true and fair
view and that all their responsibilities are discharged?

The removal of the requirement for an annual audit does not remove
the directors’ responsibility to prepare accounts which show a true
and fair view of the state of the company’s affairs and comply with the
Companies Act.  The audit will give you added assurance that you are
meeting your statutory responsibilities.

Do we need independent assurance on the quality
of our financial accounting?

Although you may be involved closely in the day-to-day operations of
the company, the accounting function may not be something that is
under your control.  The audit can give you assurance that this
accounting function is being well managed and providing you with
quality information on which you can base decisions about the future
direction of your company.

Does our bank require us to have an audit?

There are many situations where your bankers or other funders may
insist on an audit being performed to provide them with assurance
regarding the security of their investment.  It is important that you
discuss the position with them before reaching a final decision on
whether or not to continue with an audit.

Does the MOI (Memorandum of Incorporation) require an audit?

The MOI may contain a requirement (voluntarily) that
the financial statement needs to be audited.

Will the company compile their own financial statements internally?

This decision may change the audit status of the company – refer the
flow diagrams attached.
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Public company? Listed / Unlisted

Holds more than R5 million fiduciary assets?

State owned/company controlled?

Public interest score > = 350?

Public interest score > = 100 < 350?

Yes

No - Private company

No

No

No

(Public interest
score < 100 )

Yes No - compiled by
independent professional

Yes/No

Does Section 30 (2A)
“owner managed”
exemption apply?

Does Section 30 (2A)
“owner managed”
exemption apply?

Yes

No review
requirements

No

Yes

No

INDEPENDENT REVIEW REQUIRED
(Refer to checklist: Does my business still need an audit?)

For financial reporting standards applicable, refer to attached summary by SAICA.

Legal audit/review requirements

PROFIT COMPANIES

No review
requirements

Financial
statements
compiled
internally

Financial
statements
compiled
internally

How to Calculate your
Public Interest Score
Average number of employees
during the financial year to be
reviewed / audited.

Turnover for the year

Third party liability at year-end

Shareholders of profit companies /
members of non – profit companies

What is the Section 30(2A)
“owner managed”
exemption?
A private company where one person holds, or has all the
beneficial interest in, all of the securities issued by the
company;

or

A private company where every person who is the holder of, or
has all the beneficial interest in, any securities issued by the
company is also a director of the company.

1 Point per
employee

1 Point for
every R1 million

1 Point for
every R1 million

1 Point for each
shareholder/
member

Total Score

A

U

D

I

T

R

E

Q

U

I

R

E

D

State owned/controlled or Foreign/
international company or perform

a statutory/regulatory

Holds more than R5 million fuduciary assets

Public interest score > = 350?

Public interest score > = 100 < 350?

Yes

No

No

Financial
statements
compiled
internally

Yes

Yes

No - compiled by
independent professional

Yes

INDEPENDENT REVIEW REQUIRED
(Refer to checklist: Does my business still need an audit?)

For financial reporting standards applicable, refer to attached summary by SAICA.

Legal audit/review requirements

NON - PROFIT COMPANIES

No

Financial
statements
compiled
internally
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D

I

T
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Q

U
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D

Yes

No

Yes

Yes

Yes

Yes

Yes

No

(Public interest
score < 100 )
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The Companies Act, 2008 provides for two categories of
companies, namely non-profit and profit companies.

Non-Profit Companies
Non-profit companies take the place of companies limited by
guarantee and section 21 companies. Non-profit companies are
characterised by the following:

•  They are incorporated for a “public benefit purpose”.
•  Income and property may not be distributed to the
 incorporators, members, directors or officers of a non-profit
 company, except for reasonable compensation for services
 rendered by them.
•  The name of a non-profit company will end with “NPC”.
•  A minimum of three persons, called incorporators, must
 complete and sign the MoI.
•  A minimum of three directors must be appointed.
•  All of a non-profit company’s assets and income must

be used to advance its stated objects, as set out in its MoI.
•  Non-profit companies are subject to a varied application of
 the Act, as set out in section 10.
•  A special set of fundamental rules for non-profit companies
 is set out in Schedule 1 of the Companies Act, 2008.
 According to these rules, the objects of non-profit companies

remain subject to the current principles. Furthermore, on
 their dissolution, non-profit companies are restricted in

terms of the distribution of any residual assets. These
special rules also include various other matters unique
to non-profit companies.

Profit Companies
Profit companies are categorised as companies without restrictions
on the transferability of their shares and that do not prohibit offers
to the public, i.e. larger public companies, and companies that do
contain restrictions on the transferability of their shares and that
prohibit offers to the public, i.e. smaller private companies. They
may take one of four different forms: a personal liability company,
a state-owned company, a public company and a private company.

THE COMPANIES ACT, NO. 71 OF 2008
AN EXPLANATORY GUIDE

Personal Liability Companies
A personal liability company is comparable to companies
contemplated in section 53(b) of the Companies Act, 1973.
Its name must end with the word “Incorporated” or its
abbreviation “Inc.”.

State-Owned Companies
State-owned companies were often incorporated or registered
under the Companies Act, 1973, but were not recognised in that
Act as requiring separate legislative treatment in respect of certain
matters to avoid conflict or overlap with other legislation
specifically applicable to them, and not to companies. The name
of a state-owned company must end with the expression
“SOE Ltd.”.

Public Companies
Public companies are comparable to companies of the same status
under the Companies Act, 1973. They are characterised by the
following:

Categories of companies •  Their MoI permits them to offer shares to the public but
 restricts, limits or negates their right of pre-emption.
•  The name of a public company must end with the word
 “Limited” or its abbreviation, “Ltd.”.
•  The incorporators of a public company must consist of at

least one person. The word “person” includes a juristic
person, as provided under section 1 of the Act.

•  A public company must have at least three directors.

Private Companies
Private companies are comparable to companies of the same status
under the Companies Act, 1973. They are characterised by the
following:

•  They are subject to fewer disclosure and transparency
 requirements.
•  A private company will still be prohibited from offering its
 shares to the public and the transferability of its shares will
 be restricted, but it may now have more than 50 shareholders.
•  The name of a private company must end with the

expression “Proprietary Limited” or its
abbreviation “(Pty) Ltd.”.

•  The board of a private company must comprise at least one
 director, or any other minimum number as stipulated in its
 MoI. Each incorporator is a first director of the company.
•  In a further effort to create a more flexible regime, the Bill
 makes exceptions for companies of which –
•  All the shares are owned by related persons, so that there is
 less need to protect minority shareholders; or
•  All of the shareholders are directors, so that there is less

need to seek shareholder approval for certain board actions.

THE FUTURE OF CLOSE CORPORATIONS
Under the Act, smaller businesses will no longer automatically be
subject to strict financial reporting and auditing requirements. This
allows companies with characteristics very similar to those of close
corporations to be formed. In effect, it means there will be no
further need for close corporations.

Once the Companies Act, 2008 comes into operation, it will not be
possible to register any new close corporations, nor may
companies be converted into close corporations.

Existing close corporations will be treated as follows:

•  They will exist indefinitely.
•  They will be treated as private companies, and the Close
 Corporations Act will be brought into line with legislation on
 private companies.

EXPLANATORY GUIDE ISSUED BY THE DTI
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According to Microsoft, more than 7
copies of Windows 7 have sold per
second since its launch in October
2009. Unsurprisingly, given the
popularity of the windows operating
system on home and business PC’s,
Microsoft is already developing its
replacement - Windows 8.

So what can we expect from the next
upgrade to Windows? Apparently

Microsoft has taken the lessons it learnt from the Xbox and
Microsoft Office and applied these concepts to Windows 8.
Various technology news sources are suggesting that the new
operating system will be optimised to work on tablets as well as
traditional PC’s. This is in response to the increasing popularity
of tablet computers since the launch of the Apple iPad.

Visually, Windows 8 will be similar to Windows 7 but is likely to
come with a Microsoft Office-style ribbon menu system. We will
have to wait until the official launch of Windows 8 to make an
informed comparison of the advantages of the new operating
system over Windows 7, which is likely to be in 2012.

The big question for businesses is, of course, whether to invest
in Windows 7 or postpone computer upgrades until Windows 8
arrives. Given that Windows 7 has now proven itself as a stable,
secure and reliable operating system, many businesses may
choose to stick with Windows 7 and wait until Windows 8 has
been around for a year or two (and all the bugs / glitches are
sorted out). Also worth considering is that many offices still use
Windows XP professional and a jump to Windows 8 may require
some training sessions for staff as well as upgrades to servers and
network software.

One thing is for sure – the onward march of technology is
relentless. Eventually businesses will have to move away from
Windows XP which will cost in terms of staff training and
hardware upgrades. It will be interesting to see whether Windows
7 or Windows 8 garners favour with business users.

Windows 8 - Already Groupon/Wicount -
Could benefit from your business
For those of you who are unfamiliar with Groupon/Wicount, the
company partners with local businesses to send a daily coupon
e-mail shot to its members. The members who buy the coupon get  50
to 70 percent off on a product or service, and Groupon /Wicount splits
the proceeds with the retailer — usually leaving the retailer with about
20 to 25 percent of the retail price. At this stage many business owners
will start asking themselves if this is a marketing initiative that is worth
trying.

Selling your product or service at 70% – 75% discount may seem like
madness, until you consider what Groupon/Wicount is and what it can
do for your business. Groupon/Wicount’s service should be considered
as advertising. A full page advertisement in a business magazine could
cost you R30,000 and you may not get a single phone call as a result of
the advert. Groupon/Wicount’s massive database offers huge exposure
for your business and you could win a significant number of new
customers as a result.

First you must consider the suitability of a Groupon/Wicount
campaign for your business. How many potential customers in your
area don’t know about you? Do you have excess capacity? Can you
handle a surge in trade? The next thing to consider is branding. Do you
believe that by giving out a large discount you risk damaging  your
brand? It depends on the business. For example, a professional busi-
ness consultant offering discounted services may not create a great
impression, however a hair dressing salon could attract new customers
by flooding the market with e-vouchers on Groupon/Wicount.

Whether you decide to use Groupon/Wicount or not, bear one thing
in mind; Groupon/Wicount is advertising - it costs money. Instead of
writing a check for an ad, you are choosing to lose money on sales. If
your campaign costs you R30,000 in lost profits but you attract 50 new
clients, then the “Cost of acquisition” per customer is R600. If you
succeed in attracting those customers to come back and do   business
again and again then the investment of R600 to win each new
customer is money well spent.

You can find out more about Groupon or Wicount by visiting
www.mycitydeal.co za (Groupon SA) and www.wicount.co.za

Consumers of everything, from retail products to business services,
are becoming more and more value-conscious as a result of the
economic downturn. This has put downward pressure on prices
which has resulted in many businesses cutting prices in order to
remain competitive and maintain market share.

The customers of your business are in a money-saving mood but
they aren’t willing to sacrifice on quality. This presents business
owners with a new challenge – to maintain a quality product or
service but offer more value to customers at the same time. Your
business can take advantage of this focus on quality by minimizing
price reductions and instead offer more “value added” services to
customers. Since customers today are more focused on value for
money you must make them feel like they have got more “bang
for their buck”.

Take a management consultancy firm as an example. Instead of
reducing their prices, they could offer more “value added” services
free of charge to customers by offering a free 2-hour business
strategy health-check.

This health check could consist of a review of the current business
plan, sales and marketing activities with a report being developed
which shows the business which areas to focus on throughout the
rest of the year.

The customer has now received extra value for the same price that they
paid last year. The customer now feels that they have received value
for money and the consultancy firm has managed to avoid cutting
prices. Therefore the business and the customer benefit from the
value-added approach.

As customers have become more focused on the value they get, more
and more businesses have implemented this value added approach.
Tesco have done it by offering mobile phone, car insurance and financial
services in-store. 3 mobile have done it by offering unlimited data usage
plans to mobile phone packages. Now it is your turn to give your
customers a little value added extra and avoid cutting your prices at
the same time.

Customers are becoming more value-conscious

mailto:www.groupon.co.uk
mailto:www.wicount.co.za
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VAT blitz
Using your vat registered business stock for private use?

Remember to declare the output vat on stock or goods used for
private purposes. The output vat should be calculated on the
market value of the stock and entered on the vat return in blocks
10 and 11 of your VAT 201 return.

Remember that the tax fraction for fields 4,4A and 11 is now
calculated by SARS using the tax fraction correctly rounded-off to
five decimal places that is 0.12280 as per Section 66 of the VAT
Act. Thus the market value of the item (incl vat) x 0.12280 = Output
vat to be declared. (The 14/114 formulae will cause rounding errors
and are not in use by SARS anymore – as per SARS Vat notice issued
8 June 2011).

TAX tips
Not handling your own tax matters? Trusting SARS, your staff, or
accountant to keep all your tax affairs in order?

Then it might be worth your while to consider the benefits of a tax
clearance certificate......

Why? Did you know :

•  SARS payments and even SARS e-filing payments with the
correct references are sometimes misallocated by SARS,
resulting in penalties and interest on your SARS account.

•  SARS returns, especially those submitted manually, might
show as still outstanding, even though submitted.

•  The person making the payments might use incorrect payment
references, causing misallocation of payments with penalties
and interest as a result.

•  And yes, that SARS payment might not reach SARS – either too
much work/deadlines or even irregularities.

A tax clearance certificate issued by SARS gives you the
comfort that:

•  all administrative issues as mentioned above are sorted out
and corrected at SARS

•  all SARS returns are submitted

•  all submitted SARS returns are paid in full

•  the business can apply for any tender on short notice as the tax
clearance certificate (valid for 12 months) is normally a tender
requirement and in many instances causing delays or missed
deadlines on tender applications due to unexpected errors on
the SARS account.

The tax clearance does however not certify your submitted
returns as correct or clear you from any SARS audit.

Specialist advisors Zaina & Associates are able to provide their
clients with a full financial services solution.

Zaina & Associates, founded in 2001, is a true wealth
management company with offices in Johannesburg and Cape
Town. With qualified financial advisors specialising in their
respective areas of expertise, we are able to provide our clients
with a comprehensive wealth management offering. This
includes local and offshore investment advice and full scope
financial planning for individuals, trusts and companies.

Zaina & Associates uses cost effective investment vehicles and has
access to a diverse and complimentary range of investment funds
and asset managers, both locally and internationally. The company
is set up as an independent financial advisory and planning firm
and can therefore give clients the best possible advice without any
asset manager or investment structure bias. Zaina & Associates
preferred funds have consistently beaten their benchmarks over
time, providing investors with dependable long term returns.

The Team

Luciano Zaina
Luciano has 13 years experience advising on offshore investments.
He founded Zaina & Associates in 2001, after working at TMA for
several years as a specialist offshore consultant. Luciano has a
B.Com (Honours) degree in Economics. Over the years he has
established a broad network of contacts with international asset
managers, offshore bankers and stockbrokers.

Wilhelm Tempelhoff
Wilhelm joined the company in 2007. He is a dedicated personal
financial and retirement planner and local investment advisor.
Wilhelm holds a B.Com Finance (cum laude) degree, B.Com
Financial planning (Honours) (cum laude) degree and is a Certified
Financial Planner or CFP.

Carol Michau
Luciano and Wilhelm are supported by experienced administration
and client service staff, each dedicated to their respective fields of
work. This ensures that all investment related work is handled
seamlessly for the client irrespective of the complexity involved.
Carol heads up client service and specialises in offshore investment
administration and processing. She has been working for Zaina &
Associates for 8 years. Previously Carol worked for Brait Bank as a
senior administration manager.

Prof. Rex van Vuuren
Rex has been involved with Zaina & Associates since inception and
more recently joined in a more formal role, assisting clients with
integrating their financial affairs with their life circumstances
(retirement, divorce, loss of a family member). “Financial life
planning” is fast becoming an established branch of wealth
management. Rex is a registered psychologist, lecturer in various
post-graduate programmes and Academic Dean of St.Augustine’s
College.

Zaina & Associates

Luciano Zaina
Email: luciano@zainainvest.com
Tel: 021 852 4664 Cell: 0834445956

Carol Michau
Email: admin@zainainvest.com
Tel: 011 431 0236

Contact Details

Wilhelm Tempelhoff
Email: wilhelm@zainainvest.com
Tel: 011 431 0235/6 Cell: 072 726 4713

TM



First Provisional tax returns due 31 August 2011.

Tax season for Individuals and Trusts:

• Submission period opens for all taxpayers:

1 July 2011

• Manual submission deadline for all taxpayers:

30 September 2011

• Electronic submission deadline for non-provisional taxpayers:

25 November 2011

• Electronic submission deadline for provisional taxpayers:

31 January 2012

Tax deadlines

B u s i n e s s  c a n  b e  t a x i n g

Abraham Kriel Childcare recently held their annual golf day to raise
funds for their benevolence initiatives. They have several campuses,
satellite homes and drop-in centres which serve as homes for more
than 800 traumatised children. The day, which was sponsored by
Louw&Heyl Attorneys, was a great success with nearly 130 players
participating. Lloyd Viljoen and Wallrich sponsored two teams thus
making a contribution towards this worthy cause. The photograph
demonstrates the presence of Abraham Kriel Childcare, Lloyd Viljoen
and Wallrich on Randpark Golf Course.

We reach out to Childcare

Wallrich performance is
about the men and women
who delight our clients
through the delivery of
professional work. In this
edition of our newsletter
we take pleasure in
introducing Keagen van
Blerk who completed his
Grade 12 at Hoërskool
Florida in 2001.

Keagen attended the Rand Afrikaans University (University of
Johannesburg) where he qualified with a B.Com degree in
Accounting in 2008. He joined Nedbank in Sandown in 2004 and in
2005 made a decision to complete the SAICA training programme
where he fast-tracked his articles in four years instead of the
normal five years. After completing his articles he became an audit
supervisor performing external audits and conducting internal
audits on public entities and private companies.

He joined Lloyd Viljoen Accountants and Auditors in 2005 on the
recommendation of a friend who was employed in the company
at the time.  Keagen works as an Audit Manager on clients in the
retail, manufacturing, property and financial sectors as well as
non-profit organisations for both Wallrich and Lloyd Viljoen.
Keagen says he enjoys the Wallrich work culture and ethical
conduct of all the colleagues, as well as the open door policy of the
Wallrich partners who are young and dynamic, embracing
transparency and forward planning for the company and its diverse
range of clients. He believes in lifelong learning and is currently
studying towards Certification in the Theory of Accounting (CTA)
through UNISA, and plans to complete his studies as a Chartered
Accountant within the next two to three years.

Besides being passionate about his work, he has two other main
interests- his marriage to wife Danielle, who works in the IT
recruitment industry, and soccer, from club level to international
fixtures.

About Wallrich people

The Wallrich Journal is produced monthly and contains editorials
that are of general interest to business owners, entrepreneurs
and financial professionals. It is sent to all Wallrich and Lloyd
Viljoen clients and opinion leaders, and is also posted on the
company website. As we are proud about our progress and
achievements, as well as our valued relationship with our clients,
we would like to provide you with the opportunity to profile your
company and its competence with a short editorial. Should this
be of interest, then kindly submit your contribution of not more
than 200 words to martin@mscom.co.za and make mention that
the contribution is for the Wallrich Journal. Obviously, not all
editorials will be placed at once. As the submissions are recorded
they will be placed. We look forward to your contribution.

Wallrich Journal now provides
editorial opportunities
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always accountable

1st Floor, Randpark Building
20 Dover Street,
Randburg

PO Box 2444,
Randburg,
2125

Tel:   +27 (0) 11 789-1011
Fax:  +27 (0) 11 789-1012
E-mail:  info@wallrich.co.za
Web: www.wallrich.co.za

Chartered Accountants SA
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S u b s c r i b e

U n - S u b s c r i b e

Vision
The Wallrich vision is to provide accurate, superior and
informative financial management, accounting and auditing
services to small to medium size enterprises.

Mission
The Wallrich mission is to be always accountable, based on
strict values of accountability in everything they do.

Values
Wallrich currently comprises of 3 partners, who’s combined
skills cover all the financial management needs a business
would require.

To maintain a competitive edge, Wallrich ensures that their
staff receive expert personal training in the latest  technology
and legislation.

Wallrich practices

In order for us to be fully accountable, our clients have to be
informed decision makers. Wallrich will be hosting a series of
client seminars to address key issues and aid our clients in
understanding the ever changing, complex financial sector. These
seminars will help business people gain insight into sustainable
business practices from a financial services perspective. To
develop a seminar program that will provide a truly meaningful
experience to our clients, we would appreciate your
recommendations on specific subject material. Please let us
know which topics of discussion would be of interest and most
pertinent to adding value to our current service offering.

Send your response to elene@mscom.co.za

Wallrich seminar survey

Business start-up support.

Business planning, cash flow

and profit projections.

Consulting on management buy outs/ins.

Acquisitions, mergers and disposals.

Due diligence reviews and feasibility studies.

Secretarial services.

Forensic audits.

Internal audits.

Preparation of annual financial statements.

Management accounts.

Accounting services and advice.

On the job training of your financial staff.

Tax planning, return preparations for corporates, individuals

and trusts, statutory tax preps and compliance.

Estate planning.

Wallrich services

mailto:info@wallrich.co.za?subject=I would like to subscribe to the monthly Wallrich newsletter
mailto:info@wallrich.co.za?subject=I would like to un-subscribe to the monthly Wallrich newsletter
mailto:elene@mscom.co.za
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